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Learning Languages, the journal 
of the National Network for Early 
Language Learning (NNELL), 
serves the profession by providing 
a medium for the sharing of 
information, ideas, and concerns 
among teachers, administrators, 
researchers, and others interested 
in the early learning of World 
languages. Learning Languages 
embodies NNELL’s commitment 
to promote opportunities for all 
children to develop a high level of 
competence in at least one language 
and culture in addition to their own.

In an effort to address the interests of 
the profession, Learning Languages 
publishes both scholarly articles 
and invited features. Both types of 
submission must demonstrate the 
author(s)’s awareness of language 
learning theories and early-language 
learning classroom practices.
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ADVERTISING 
SCOPE

SUBMISSION
We are happy to design your ad. If you want to 
submit your ad to us, please e-mail it in .tif, .jpeg, 
or .pdf format. Please submit in a resolution of at 
least 160 dpi. Hardcopies that you want scanned 
should be in black and white ink/paper.

placement
Positions cannot be guaranteed except for covers.
Friends of NNELL receive priority placement based 
on their requests.

payment/terms
NNELL requires payment before the ad will
be placed into the layout. When the journal is 
published, advertisers will receive one copy. Ad-
ditional journals will be supplied upon request. 
Payment must be made either by check or money
order drawn on a U.S. bank in U.S. dollars made 
out to NNELL. 

CANCELLATION
Reservations must be canceled in writing by mail or 
e-mail to the editor listed below. Such cancellations
will be accepted if the particular publication can be
redesigned without disrupting printing schedules or 
incurring additional expense; otherwise, the advertis-
er will be responsible for the full cost of the insertion.

claims
NNELL will not be liable for any costs or damages
arising from failure to publish an advertisement 
or if errors appear in an ad’s text or key codes. 
Advertisers and their agents agree to indemnify 
and protect NNELL from all claims, actions, or 
expenses arising from advertising placed in its 
publications.

FINE 
PRINT

The National Network for Early Language Learning
(NNELL) is a growing organization that
reaches a very targeted market- educators, parents
and school administrators that are looking for
resources on all aspects of early language learning.
NNELL is also viewed as a valuable resource
for state and national stakeholders involved in
making decisions about early language programs.
Our membership outreach constantly expands
our numbers. All members receive two copies of
Learning Languages each year. We also distribute
many complimentary copies to prospective members,
affiliated organizations, workshop attendees and non-
member administrators.

1000 readers•	

K-8 Foreign Language Teachers•	

Teachers of World Languages•	

49 States•	

Foreign Language Supervisors and•	

Administrators•	

Parents•	



Full Page
7.75”w x 10.5”H

$600

Half Page
7.5”w x 5”H

$350

1/4 Page
3.5”W x 5”H

$200

AD SPECS

Sign a contract for 
2 or more issues 
and save 10%

back cover
8.25” x 7.75”

$800

inside back 
cover

7.75”w x 10.5”H
$700

					     Fall 2009		  Spring 2010		  Fall 2010		  Spring 2011

Publication Date	 		  Dec. 15		  May 14		  Dec 15			  May 13
Ad Reservation Deadline		  Nov. 2			   April 1			  Nov. 1			   April 1		
Ad Production Deadline		  Nov. 13		  April 16		  Nov. 12		  April 15

*Dates subject to change

PUBLICATION SCHEDULE



Ad Contract • Learning Languages
Chad Rummel • 2900 Sutton Road, Vienna VA 22181 • (703) 319-2789 • (703) 319-2867 (fax) • clrummel@fcps.edu

Business Name: ___________________________________________

Contact Name: ____________________________________________

Address: _________________________________________________

 ________________________________________________________

Phone: __________________________________________________

Fax: ____________________________________________________

E-mail: __________________________________________________

Fall 2009

r Full Page  $600
r Back Cover  $800
r Inside Back Cover  $700
r Half Page  $350
r 1/4 Page  $200

Spring 2010

r Full Page  $600
r Back Cover  $800
r Inside Back Cover  $700
r Half Page  $350
r 1/4 Page  $200

Fall 2010

r Full Page  $600
r Back Cover  $800
r Inside Back Cover  $700
r Half Page  $350
r 1/4 Page  $200

Spring 2011

r Full Page  $600
r Back Cover  $800
r Inside Back Cover  $700
r Half Page  $350
r 1/4 Page  $200

Sign a contract for 
2 or more issues 
and save 10%

I have read the advertising contract, and agree to the terms and conditions set forth on the back of this form 
and on the rate card

__________________________________________________________________	 ________________________
Signature											           Date

Contract Total __________________________

Discount  __________________________

Net Total  __________________________

NNELL Requires prepayment in order for 
ads to run. Submit contract and checks 
payable to “NNELL” to
		  Chad Rummel	
		  2900 Sutton Road
		  Vienna, VA 22181

1. STATED POLICIES: No conditions, printed or otherwise, appearing 
on the space or insertion order, billing instruction or copy instructions, 
which may conflict with the Publisher’s stated policies, will be binding 
by the Publisher. 
2. RATE CARD: The parties are in agreement that the rate card in effect 
at the signing of the contract is considered to be an integral part of the 
advertising contract, including its terms, specifications, and deadlines 
for materials to be received by the Publisher. 
3. COLOR: Exact color match cannot be guaranteed by the Publisher. 
4. CONTRACT AMENDMENTS: Verbal agreements or instructions are 
not recognizable amendments to the contract. 
5. ERRORS/OMISSIONS: The Publisher is not responsible for errors in 
advertisements. Failure to make the insertion order correspond in price 
or otherwise with the rate schedule is regarded only as a clerical error 

and publication is made and charged for upon the terms of the schedule 
in force without further notice. 
6. DELAYS: Publisher is not liable for delays in delivery and/or non-de-
livery in the event of an act of God, action by any government or quasi-
government entity, fire, flood, insurrection, riot, explosion, embargo, 
strikes whether legal or illegal, labor or material shortage, transporta-
tion interruption of any kind, work slowdown, gross printer error, or 
any condition beyond the control of Publisher affecting production or 
delivery in any manner. 
7. LIMITATION OF LIABILITY. Notwithstanding any other provision of 
this Contract, under no circumstances shall the liability of Publisher to 
Advertiser under any legal theory or claim exceed the amount paid by 
Advertiser for the advertisement that is the subject of this Contract


